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PANEL APP MANAGEMENT - APP, VERIFICATION, VALIDATION, DATA CLEANING

Phone No
Verification

ID Device
Check

Lifestyle
Habit Survey

Demographic
Survey

FacebookLogin

User must User must verify Systemauto  User mustsubmit  User get tofill User get tofill User get client
LoginviaFB Phone no. Check DeviceID ~ KTPnumbers Demoraphic & Demoraphic & survey
Lifestyle Habit Lifestyle Habit
Profile surveys Profile surveys
«  User must « User must *  OneDevice *  KTP Number »  User must fill User must fill No speeder
havein 50 verify phone onlycan be combination out out lifestyle and
Friends no. used by one must comply demographic habit straightliners
» Duplicate « Duplicate account with the rules profile Check Validate
email isnot phone no is not * DuplicateKTP + Check consistency answer for
accepted accepted is not accepted consistency between each survey
between answers Clean
answers Block invalid inconsistent
« Blockinvalid panel answer
panel Askevery 4 Control
* Askevery4 months Question
months Blockinvalid

panel



SURVEY VALIDATIONSYSTEM

Avoiding Speeders

» Record time worked per survey, client can eliminate speeders that have less time compared to norm.
e Display survey 1 Question per page with text-typing animation to ensure respondent read the Question.

Avoid Straightliners

e Randomize option
¢ Cleaning on straightliners manually
e Manual-cleaning on each open answers by our staff

Add Control Questions
¢ Put two same questions in different format or negative/positive format then clean the inconsistent answer

Add Screeners

* Y/N Question to double check between Screening Survey vs Main Survey ( Same as call back at Offline Survey)

Avoid No-Meaning Answers

e Auto-cleaning toward open answers containing dirty words (in Bahasa, or dialect), containing no-meaning
words ( xxx,yyy,hjhjk).
¢ Add predictive text for shorter Open Ended Question to avoid



BAGAIMA

Men-submit Menentukan Melakukan Memantau Download
Formulir Segmen Pembayaran Hasil XLS/PDF

Mengumpulka Menentukan Konsultasi Mengumpulka Mengulah data Data mentah
n & verifikasi target survei gratis n Jawaban Profil Panel
responden - Cek grammar Responden Crosstabulatio
- Terjemahan n
-Pilot test O vs
untuk 5-10



VEYCAT MAIN SERVICE

TASKCREATOR SET MONITOR& RESEARCHDESIGN
DASHBOARD TARGETTING GETREPORT

Typesof TASK & MEDIA Target specific Pie Chart & Graphic é j

respondent A

SURVEY > ‘ Research  Design
20'30 \ Gﬂm .ll. QuestionnaireCreationU

ploadingQuestionnaire
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o Question ANALYSIS
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DWATCH VIDEO

69 CLICK LINK 50 % 50 %

Option A

Option B

Targetyour own survey

Excel Raw Data Open Ended Coding Custom
- Crosstabulation Analysis &
Include All Demographic Profile + Recommendation
All Raw Answers

g
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E TRY SAMPLE




Pilih sasaran survei
Anda

Anda dapat memilih

sasaransurvei
berdasarkan:
1. ProfilDemografi

Profil Mobile

Profil Transportasi
Profil Kesehatan
Profil Tempat Tinggal
Profil Kebiasaan

Belanja Online

Atausasaranyangl
ebihspesifikberda
sarkan:

1. Pekerjaan &

Industri
Segmen Orang Tua

Segmen Wanita

Muslim
Perokok

SURVEY DASHBOARD - CREATE SURVEY — SEND TARGETTING

& 1 Pick Target Respondent

Random Proportional # Create Your Own

Respondent will be picked randomly by the Respondents will be adjusted to Indonesia Respondents will be picked using your own

system Internet Population profiling proportion

Create Your Own

Your respondents will be picked using your own profiling proportion

You can set multiple targeting as you like by using the Floating Button on the right

I 1. Please give this targeting a name on the box below

Price Level (system)

x
1X

Leave it blank to choose all options in the criteria.

1. Respondents profile A
posn Eg. You don't need to fill the gender box, if you want to target both male and female.

Basic Demography
Gender  Select Options (leave blank to include all
Mobile & Online Habit
Age (Years Old) from | yearsold to | yearsold

Travel, Health, Financial Habit

Current Location (Province}  Select Options (leave blank to include all) Mothers Segment

Current Location (City)  Select Options (leave blank to include all) ratiers Sepimct

Hijabers

Current Location (Coordinate with {7 Pick Location
Radius)




SURVEY DASHBOARD - CREATE SURVEY = IMPORT QUESTIONS

Anda bisa menggunakan template di antaranya
*Brand Tracking
*Customer Satisfaction
«Campaign Measurement
*Marketing Design
; *Market Trend
e *Concept & Product Development

v
ree Consultation




Download Hasil dalam
PDF

Ketika survei dikirim ke panel kami,

klien dapat memantaunya secara

langsung melalui tampilan dashboard

Klien dapat memantau secara real-time:
1. Hasil Survei / Jawaban Panel

2. Profil Demografi dari

Panel yang Berpartisipasi

SURVEY DASHBOARD - RESULT — DOWNLOAD PDF REPORT

Tot: 10 pages

Caecel

o Headers vl foctens

Sackground gaphis

v

Concel |

Survey Result

1 WHICHOF THAT
Muttipie Ansaer, Toral Responderes : 50

% VeyCat App

CommiPed to Accurate and Quality
The Summary of Survey : Brand Tracking

Respondent Demographic
1 GENDER
Totsl Responderts 50

M (54%)

Fenak (46
¢ Option TotalArswer  Percestage
1 M » s4%
2 Feme 23 4%




Download Hasil dalam XLS

Laporan dalam XLS terdiri dari:

1. Profil Panel

2. Crosstab antara semua Qs vs
Profil Demografi Panel

3. Data Mentah Panel

Pada dashboard klien kami juga bisa

membuat sendiri crosstab antara

pertanyaan mereka sendiri (Qs)

SURVEY DASHBOARD — RESULT — DOWNLOAD XLS REPORT
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end

Panel
Error Rate

No of Questions

[ Sampling Method [

Kosmetik

28/7/2015 13:13:43
28/7/2015 14:00:07
3
201 pansls

+Cron Tabulation per Question

Panal’s Profile
Gender Gender | 175[:
F—— Total Male femsle | <16 | 161 | 3035 26-29 30-35
No of Panel 107 o 107 (] o 82 15 5
Option 1 - Harga 53.23% 0.00% 53.23% 000% 0.00% 55.63% 42.86% 62.50%
177 o 177 o 0 133 36 8
:;e “‘"g’ Optlon 2 : Merek E5.06% D.00% 88.06% 0.00% 0.00% 88.08% BS.71% 100.00%
Do 20 a 20 o o 16 3 1
No of Panel Optian 3 : Lokasl Pembelian 2.95% 0.00% 9.95% 0.00% 0.00% 10.60% 7.14% 12.50%
304 a 04 0 o 233 s7 14
Spending Level Total 151.24% 0.00% 151.24% o0ok 0.00% 154.30% 135.71% 175.00%
Percentage
No of Panel Gender | Range
Total Male Female | <16 1619 | 2025 26-29 3035
] o 2 [ a z D o
Option1:1 100% 0.00% 1.00% 00056 0.00% 1.32% 0005 0.00%
21 a 21 o a 17 4 i}
Option 2:2 10.45% 0.00% 10.45% Q.00% 0.00% 11.26% 952% 0.00%
80 a 89 o [ &7 19 3
Option3:3 44.28% 0.00% 44.28% 0005 0.00% 44.37% 45.24% 37.50%
75 0 75 o Q 57 14 4
Option 4:4 37.31% 0.00% 32.31% Q.00% Q.00% 37.75% 33.33% 50.00%
14 14 14 | o ] 8 5 1
Oo! 2( X U.00% Sl LAY 0.00% 3 1.907 m
Phone Model Gender Age Current Location (Province) Current Location (City) Education Background Profession Job Position Religion
LENOVO Lenovo S960 Female 30 DKl Jakarta Kota Jakarta Selatan S2 / Master Unemployed ‘Supervisor Islam
Samsung GT-19300 Female 27 DKI Jakarta Kota Jakarta Barat 51/ Bachelor Financial, Banking and Audit Supervisor Christian
Asus ASUS_TOOF Female 22 DKl Jakarta Kota Jakarta Selatan SMA/K / High School College Students ' No job level/position Islam
LGE LG-E435 Female 20 DKI Jakarta Kota Jakarta Pusat SMA/K / High School College Students No job level/position Buddha
LENOVO Lenovo 5820_ Female 25 DKl Jakarta Kota Jakarta Selatan 51 / Bachelor IT-Hardware Staff Islam
Asus ASUS_T00G Female 22 DKI Jakarta Kota Jakarta Utara 51/ Bachelor Education and Research Staff Catholic
Samsung SM-N900 Female 22 DKI Jakarta Kota Jakarta Utara S1/ Bachelor Art Staff Buddha
Samsung GT-19500 Female 22 DKl Jakarta Kota Jakarta Utara SMA/K / High Scheol College Students No job level/position Catholic
Samsung SM-G530H  Female 25 DKI Jakarta Kota Jakarta Timur 51 / Bachelor Unemployed No job level/position Christian
Samsung GT-19500  Female 28 DKI Jakarta Kota Jakarta Timur s1/ Bachelor Architecture and Constructio Staff Christian
Samsung GT-19500 Female 26 DKI Jakarta Kota Jakarta Barat S1/ Bachelor Financial, Banking and Audit Staff Buddha



SURVEY DASHBOARD - RESULT - ADDITIONAL SERVICE

Questionnaire

 Questionnaire creation, Questionnaire Upload

Custom Data Request
» SPSS, Pivot Table, Cross---tabulation

Analysis

* Charting, Analysis, Recommendation

Open Ended Coding
* Short Answer Coding, Long Answer Coding

Offline Interview Follow---Up

* Follow---up interview by call, face---to---face,FGD



HARGA

Tarif Dasar per

RP 888

Per Responden

TARIF

Pertanyaan Grid Rp 150 / opsi
Pertanyaan Prioritas Rp 150 / opsi
Menambah Video Rp 400 / 5 detik

Instal Aplikasi AndroidRp 5.000 / instal
Memfoto Rp 5.000 / foto

TARIF TERGANTUNG TINGKAT

Berkisar Antara 1X hingga 2X

Tarif tergantung tingkat kesulitan dalam
mendapatkan responden yang sesuai dengan set
profil (semakin sulit untuk mendapatkan target
responden, tarif yang dikenakan akan semakin

tinggi)
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STUDI KASUS - KATEGORI RISET & RINCIAN

EKUITAS MERK

* Brand Awareness @ Top of
Mind, Unaided, Alded Tagline,

Awareness, Source of Warna Tema

*=Uji Konsep Produk
*Uji Pengemasan Baru
=Uji Promosi Produk

Awareness UAI Study
* Pengamatan Merk

HARGA

*Ukuran Sensitivitas
Harga
*Survei Harga

PENGUJIAN KONSEP

= Uji merk, Logo,

UJl & EVALUASI PROMOSI

*Pengamatan lklan Online / Studi
Pengangkatan Merk

*Survei & Uji Konsep lklan

*=Survei Pengiklan

*=Survei TVC Storyboard

*Evaluasi Promosi (TVC, Billboard,

dil}

KEBIASAAN MEDIA & DIGITAL

*Kebiasaan Media TV,
Radio
» Kebiasaan Media Sosial



LAMPIRAN

SAMPEL AKTIVITAS RESPONDEN & LAPORAN



CASE STUDIES BRAND STUDIES - Brand Awareness

TOTALAWARENESS REPORT SAMPLE

[TOM + UNAIDED + AIDED]

Awareness

Brand B has biggest percentage of probed brand list than others brands

H Topof MiMdUnaided M Aided

2
A B BRAND C BRAND D



CASESTUDIESALL CONCEPTTESTING

P@E®®

BRAND LOGO COLOR MASCOT NEW
TONE PACKAGING CONCEPT
TVC ENDORSE BANNER A/B WEB ANDROID
STORYBO R DESIGN TEST APP TEST

ARD



CASESTUDIESPrPrRE&POSTCAMPAIGN

TOP OF MIND AWARENESS REPORT SAMPLE

[FIRST MENTIONED, SPONTANEOUS]

72

66

31
10 8
- * 2 * i 1
Brand B Brand C Brand D Brand E
Wpost Pre

Campaign Campaign



CASE STUDIESSEGMENTATION RES:E sAoRr CssHhrie

wants: Desire A
(Volume index: xxx)

wants: Desire B
(Volume index: xxx)

wants: Desire B
(Volume index: xxx)

% of respondents x Frequency (xxx times

perweek) e e,
Drink type: R [
1. Axx%— 1. Daytime WD xx . L. .. i
2. B xx% % | | | 1o,
3. C xx% 2. Morning WD xx 2, 2 2 2
Place: % 3, 3 3 3

1. At office xx%
2. At home xx%
3. On the go xx
%

Product

L.namexxx

0
2. XXX XX%

. XX

3% %

USGI’ age

3. Daytime WE xx
%

Alternative:
1. Energy drink xx

Package
typ :

0,
2 * Bottle xx% XX A)

3. Cola xx%

3. Stick sachet xx

User

1.group30’ :s male xx l.occBluepaticollarn: xx%

%
2. 40’ s male xx
%
SEC_’ s female

Bproportionxx%Cx:x% D xx
%

2. Office worker xx
%
3. Student xx%




NET PROMOTER SCOREREPORTSAMPLE

SURVEY RESULT

1.DARISKALA 0-10, SEBERAPA MUNGKIN ANDA MEREKOMENDASIKANMcD SECARA ONLINE KEPADA TEMAN-
TEMAN ANDA?

How likely is it you would recommend us to a friend? Single Answer, Total Answer : 857

5(18.65%)

7(13.49%)
B 8(11.71%)
B 6(9.42%)

» W 4(9.23%)
m 3(9.23%)
W 0(7.44%)
W 1(6.94%)

B 2(6.25%)
B 10(5.16%)
9 (2.48%)

REPORT
Brand e Pepsi Sprite
Promoters 12,35 10,87 15,82
Passivers 24,16 26,38 20,53
Detractors 69,47 71,66 56,22
NPS ---57,12 ---60,79 ---40,4




A@rac;ve Sweetsand Its Price
Acceptance

TEM D s>

%
ITEm 8 [ ::.27%
ITEM ¢ [ s5.63%
ITEM - 22.30%
D

ITEM B 19.92%
ITEm B 12.79%

ITEM l 2.05%

G
ITEM | 0.31%
H
Total
(n=362)

CASE

REPORT
SAMPLE

STUDIES

Pricing Survyey .,

CheapNormal Expensive

32.33% 33.07%

62.41%
64,86%

28.93%

31.58%

. ZU, 90 1270
ITEM A ITEM B ITEMC ITEM D

FOR IDR 20K - 45K FOR IDR 20K - 45K FOR IDR 20K - FOR IDR 20K - 45K
PER PACK PER PACK (N=95) 45K PER PACK PER PACK (N=36)
(N=198) (N=47)

ITEM A is the most preferable XXX Imported Sweets, and its price seems to be make sense XXX and XXXX price are also accepted

*) small base



CASESTUDIESuUTILIZINGCAMER

AFEATURE

‘.
Create Survey 2
Clientcancreate Clientgive task to Evaluate

survey directly in userinsurvey Take photo, submit, and
dashboard work on evaluation

surve

[N
| =

Data Cleaning eat”e/Report'

Clientcan monitorreal- VeyCatwillremove Clientcandirectly get
time result from invalid picture and reportfromdashboard or

dashboard respondent recreate it



CASESTUDIESuUTILIZINGCAMER

AFEATURE

What sausage do you eat today?How do you eat it?

Raw,eat it
straightfrom
the package

Fry with
skewers
Cutitinto

slicesand
cookwith
anotherfood

Ideas

Newfoodrecipewit
hsausage

Serving sugges:on
alterna:ves



NEEDSURVEY

ON INDONESIAN MARKET?

Contact Us |

’ +62-21-59892328

veycat88@gmail.com

s
@ WWWwW.surveycenter.co.id

Kinanti Building 2nd Floor
JI. Epicentrum Tengah No. 3 Karet Kuningan Setia Budi
Jakarta Selatan 12940



