
 
 
 
 

 

C o m m i t t e d  t o  A c c u r a t e  a n d  Q u a l i t y 
 



A P A Y A N G B I S A 
D I L A K U K A N O L E H 

 

V E Y C A T ? 
 

 

K A M I M E M B A N T U K L I E N U N T U K D A T 

A Y A N G K R E D I B E L D E N G A N 

D A N M U D A H 

 

 

M E N D A P A T K A N 

C E P A T , M U R A H , 

 

 

Buat Mendapat 
Hasil 

Survei Responden  



 
 
 
 
 
 
 
 
 

 

R e s p o n d e 

n d a r i 
 

s e l u r u h  

I n d o n e s i a 
 
 
 
 
 
 

 

V e y C a t m e n g h u b u n g k a n k l i e n d e n g a n p e n g g u n a s e c 

a r a r e a l - t i m e 

 

C E PAT M U R A H M U D A H R E L I A B E 
R e s p o n H a r g a S e m u a 

L 

T e r v e r i fi k a s 
d a l a m s a n g a t d a l a m i   & 
w a k t u t e r j a n g k a u s a t u t e r v a l i d a s i 

s i n g k a t  t a m p i l a n  



P R O F I L P A N E L V E Y C A T 
 

B A S I C  D E M O G R A P H Y M O B I L E  &  O N L I N E  H A B I T 
 
 
 
 
 
 
 
 
 
 

L O C A T I O N  
 
 
 

 

T R AV E L ,  H E A LT H ,  &  F I N A N C I A L H A B I T 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

O T H E R  S P E C I A L S E G M E N T 







 

B A G A I M A N A P E N G G U N A A N 
 

V E Y C AT 
 

p a n t a u 
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Submit 
 
Respon 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



V E Y C A T  M A I N  S E R V I C E 
 

 

TA S K C R E AT O R S E T 
 

D A S H B O A R D TA R G E T T I N G 

 
 
 
 

 

M O N I T O R & 
 

G E T R E P O R T 

 

A D D I T I O N A L 
 

S E R V I C E  * 
 

R E S E A R C H  D E S I G N 

 

 

T y p e s o f T A S K & M E D I A 
 
 

S U R V E Y 
 
 

S E L E C T P I C T U R E 
 
 

V I S I T S T O R E 
 
 

T A K E P H O T O 
 
 

W A T C H V I D E O 
 
 

C L I C K L I N K 
 
 

I N S T A L L A P P 
 
 

T R Y S A M P L E 

 

 

T a r g e t  s p e c i f i c  

r e s p o n d e n t 
 

2 0 - 3 0 
 
 
 

 

S e t s p e c i f i c p r o p o r t i o n 
 
 
 
 
 
 

 

5 0  % 5 0  % 
 

T a r g e t y o u r o w n s u r v e y 
 

 

Survey Survey  

b a 

 

 

P i e C h a r t & G r a p h i c 
 
 
 
 
 
 
 

 

C r o s s t a b o n  

D e m o g r a p h y 
 
 

 

Q u e s t i o n 

 

O p t i o n  A 

 

O p t i o n  B 
 
 

 

E x c e l R a w D a t a 
 

Include All Demographic Profile + 

All Raw Answers 

 
 
 
 
 
 

R e s e a r c h D e s i g n  
Q u e s t i o n n a i r e C r e a t i o n U 

p l o a d i n g Q u e s t i o n n a i r e 
 
 
 
 

 

C O D I N G  & 
 

A N A LY S I S 
 
 
 
 
 
 
 

 

Open Ended Coding Custom 

Crosstabulation Analysis & 

Recommendation 



SURVEY DASHBOARD – CREATE SURVEY – SEND TARGETTING 
 

 

P i l i h  s a s a r a n  s u r v e i 
 

A n d a 
 
 

 

A n d a d a p a t m e m i l i h  
s a s a r a n s u r v e i  
b e r d a s a r k a n : 
1.  P r o f i l  D e m o g r a f i 

2.  P r o f i l  M o b i l e 
3.  P r o f i l  T r a n s p o r t a s i 
4.  P r o f i l  K e s e h a t a n 

5.  P r o f i l  T e m p a t  T i n g g a l 

6.  P r o f i l  K e b i a s a a n 

 B e l a n j a  O n l i n e 
 

 

A t a u s a s a r a n y a n g l 

e b i h s p e s i f i k b e r d a 

s a r k a n : 
1.  P e k e r j a a n   & 

2.  
I n d u s t r i 
S e g m e n  O r a n g  T u a 

3.  S e g m e n  W a n i t a 

 M u s l i m 
4.  P e r o k o k 



SURVEY DASHBOARD – CREATE SURVEY – IMPORT QUESTIONS  
 
 
 

 

Gunakan Template Kami 
 

Anda bisa menggunakan template di antaranya: 
 

•Brand Tracking 
 

•Customer Satisfaction  

•Campaign Measurement  

•Marketing Design  

•Market Trend  

•Concept & Product Development  



 
 
 
 
 
 
 
 

 

D o w n l o a d  H a s i l  d a l a m 
 

P D F 
 
 
 

 

Ketika survei dikirim ke panel kami, 

klien dapat memantaunya secara 

langsung melalui tampilan dashboard 

 
 
 

 

Klien dapat memantau  secara real-time: 
 
1. Hasil Survei / Jawaban Panel 
 
2. Profil Demografi dari 

Panel yang Berpartisipasi 

SURVEY DASHBOARD – RESULT – DOWNLOAD PDF REPORT  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

VeyCat App 
CommiPed to Accurate and Quality 



SURVEY DASHBOARD – RESULT – DOWNLOAD XLS REPORT 
 
 
 
 
 
 

 

D o w n l o a d  H a s i l  d a l a m  X L S 
 
 
 

 

Laporan dalam XLS terdiri dari: 
 

1. Profil Panel 
 

2. Crosstab antara semua Qs vs 

Profil Demografi Panel 

3. Data Mentah Panel 
 
 
 
 

Pada dashboard klien kami juga bisa 
 

membuat sendiri crosstab antara 

pertanyaan mereka sendiri (Qs) 



SURVEY DASHBOARD – RESULT – ADDITIONAL SERVICE  
 
 
 

 

Questionnaire 
 

• Questionnaire creation, Questionnaire Upload 
 
 

Custom Data Request 
 

• SPSS, Pivot Table, Cross-­­tabulation 
 
 

Analysis 
 

• Charting , Analysis, Recommendation 
 
 

Open Ended Coding 
 

• Short Answer Coding, Long Answer Coding 
 
 

Offline Interview Follow-­­Up 
 

• Follow-­­up interview by call, face-­­to-­­face,FGD 



H A R G A 
 
 
 

 

TA R I F  D A S A R 
 

 

T a r i f D a s a r p e r 

R Pper t a n y a a8n 8 8 
 

P e r R e s p o n d e n 
 
 
 

 

TA R I F    

 

T a r i f 
  

   

P e r t a n y a a n  G r i d R p  1 5 0 /  o p s i 

P e r t a n y a a n  P r i o r i t a s R p  1 5 0 /  o p s i 

M e n a m b a h  V i d e o R p  4 0 0 /  5  d e : k 

I n s t a l  A p l i k a s i  A n d r oRi dp  5 . 0 0 0 /  i n s t a l 

M e m f o t o R p  5 . 0 0 0 /  f o t o 
 

 
 

 

TA R I F T E R G A N T U N G T I N G K 

AT P E N E T R A S I 
 

B e r k i s a r A n t a r a 1 X h i n g g a 2 X 
 
 

 

T a r i f t e r g a n t u n g : n g k a t k e s u l i t a n d a l a m 
m e n d a p a t k a n r e s p o n d e n y a n g s e s u a i d e n g a n s e t 

p r o fi l ( s e m a k i n s u l i t u n t u k m e n d a p a t k a n t a r g e t  

r e s p o n d e n , t a r i f  y a n  g d i k e n a k a n  a k a n  s e m a k i n  tin g g i ) 

TAMBAHAN PERIHAL 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

K L I E N  K A M I 



STUDI KASUS – KATEGORI RISET & RINCIAN 
 
 
 
 
 
 
 
 
 
 
 
 

 

E K U I T A S  M E R K 

 
 
 
 
 
 
 
 
 
 
 
 

 

P E N G U J I A N  K O N S E P U J I & E V A L U A S I  P R O M O S I 
 

• Brand Awareness : Top of  
Mind, Unaided, Aided 
Awareness, Source of 
Awareness UAI Study 

• Pengamatan Merk 

 
 

•  U j i m e r k ,   L o g o , 
T a g l i n e ,  

•  
W a r n a   T e m a 

U j i K o n s e p P r o d u k 
•  U j i P e n g e m a s a n   B a r u 

•  U j i P r o m o s i P r o d u k 

 
 

•  P e n g a m a t a n I k l a n O n l i n e   /   S t u d i 

•  
P e n g a n g k a t a n   M e r k  

S u r v e i & U j i   K o n s e p I k l a n 
•  S u r v e i   P e n g i k l a n   

•  S u r v e i T V C   S t o r y b o a r d  

•  E v a l u a s i P r o m o s i ( T V C , B i l l b o a r d , 
d l l ) 

 
 

 

12,345 
 

$ 
 

H A R G A 
 

•  U k u r a n S e n s i : v i t a s  

H a r g a 
•  S u r v e i H a r g a 

 
 
 
 
 
 
 
 
 
 
 

 

K E B I A S A A N  M E D I A  &  D I G I T A L 
 

•  K e b i a s a a n M e d i a T V ,  

R a d i o 
•  K e b i a s a a n M e d i a S o s i a l 



L A M P I R A N 
 

 

S A M P E L A K T I V I T A S R E S P O N D E N & L A P O R A N 



CASE STUDIES BRAND STUDIES – Brand Awareness 
 
 

 

T O TA L A W A R E N E S S 

 
 
 
 

R E P O R T S A M P L E 

 

[ T O M   +   U N A I D E D   +   A I D E D ]    

86 62 98 77 Total 

    Awareness 

T o p  o f  M i n dU n a i d e d A i d e d 
Brand B has biggest percentage of probed brand list than others brands  

   
 

      2     

13     19    

         11 

   20        

70     72  64  

   39        

 
3 

  
3 

     
2 

 
    

BRAND C 

  

 A   B BRAND D 



C A S E S T U D I E S A L L  C O N C E P T  T E S T I N G 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

B R A N D L O G O C O L O R M A S C O T N E W A D  

N A M E T O N E                                         PACKAGING     C O N C E P T   
 
 
 
 
 
 
 
 
 
 
 

 

T V C E N D O R S E B A N N E R A / B  W E B A N D R O I D 

S T O R Y B O R D E S I G N T E S T A P P  T E S T  

A R D 



C A S E S T U D I E S P R E  &  P O S T  C A M P A I G N 
 

T O P 
 

O F 
 

M I N D 
 

A W A R E N E S S 

 
 

 

R E P O R T 

 
 

 

S A M P L E 
 

[ F I R S T 
 

M E N T I O N E D , 
 

S P O N T A N E O U S ] 
 

 

72 
 

66 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

  31           

 10 

5 

 

2 

 

4 
8 

3 

 

1 

  
       

        

Brand A Brand B Brand C   Brand D  Brand E    

  P o s t P r e        

  C a m p a i g n C a m p a i g n        



C A S E  S T U D I E S S E G M E N T A T I O N R E SRE PAO RT CS AHM P L E 

 
 

 

Wants:  Desire A 
 

(Volume index: xxx) 
 

% of respondents x Frequency (xxx times 

per week) 

 Drink type: 
: 

1. Daytime WD xx  1. A xx%    

 2. B xx%  %      

 3. C xx%  2. Morning WD xx 
 Place:  %      
  

3. Daytime WE xx 
         

 
1. At office xx% 

 
  

% 
     

 2. At home xx%       
        

 3. On the go xx  Alternative: 

% 
  

           

     1. Energy drink  xx 
 Product     Package 
 

  

 

typ : 
  

      
 

1.namexxx 

: xx 
 1. Sachet xx% 

  

2. 
 

 
xx% %    

       Bottle xx% 

 2. xxx xx%  3. Cola xx% 
  3. Stick sachet xx 

 3. xxx xx%  %      
 User age  User 
       

 1.group30’:s male  xx 1.occBluepaticollarn: xx% 

 

            

%        2. Office worker xx 
 2. 40’s male xx  %      

%        3. Student xx% 
 SEC ’s female        
         

 Bproportionxx%Cx:x% D xx       
               

% 

 
 

 
 

 Wants:  Desire B   Wants:  Desire B 
 (Volume index: xxx)   (Volume index: xxx) 
 ……………………………………………   …………………………………………… 
  ………………     ……………… 

 ………………  ………………  ………………  ……………… 

 …:   …:    …:   …:  

 1……………  1……………  1……………  1…………… 

 2……………  2……………  2……………  2…………… 

 3……………  3……………  3……………  3…………… 

 ………………  ………………  ………………  ……………… 
             

 …:  …:  …:  …: 

 1……………  1……………  1……………  1…………… 

 2……………  2……………  2……………  2…………… 

 3……………  3……………  3……………  3…………… 

 ………………  ………………   ………………  ………………  
  

…: 
 

…:  …:    …:   

 1……………  1……………  1……………  1…………… 
 ………………  ………………  ………………  ……………… 

 …:   …:    …:   …:  

 1……………  1……………  1……………  1…………… 

 2……………  2……………  2……………  2…………… 

 3……………  3……………  3……………  3…………… 



N E T  P R O M O T E R  S C O R ER E P O R T  S A M P L E 
 

 

M E T H O D S U R V E Y R E S U L T 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 R E P O R T    
     

B r a n d S A M P L E P e p s i S p r i t e F a n t a 

P r o m o t e r s 1 2 , 3 5 1 0 , 8 7 1 5 , 8 2 
P a s s i v e r s 2 4 , 1 6 2 6 , 3 8 2 0 , 5 3 

D e t r a c t o r s 6 9 , 4 7 7 1 , 6 6 5 6 , 2 2 

N P S - ­ ­ 5 7 , 1 2 - ­ ­ 6 0 , 7 9 - ­ ­ 4 0 , 4 



C A S E 
A @ r a c ; v e  S w e e t s  a n d  I t s  P r i c e S T U D I E S  R E P O R T 

A c c e p t a n c e  S A M P L E 

   P r i c i n g  S u r v e y 
Expensive 

 
I T E M 5 2 . 1 2   CheapNormal  

I T E M   B 

% 
        

        

4 1 . 2 7 % 32.33% 
    

33.07% 
  

         
          

I T E M   C 3 8 . 6 8 %        

65.95%     
67.59% 

    

I T E M 
       

2 2 . 3 0 %         

D          

I T E M 1 9 . 9 2 % 
62.41% 

       
       

64,86% 
  

I T E M 
        

1 2 . 7 9 %         

I T E M 
  

31.58% 
    28.93% 

2 . 0 5 %       

G  
5.26% 

      

5.12% I T E M 
 

0 . 3 1 % 
 

0.83% 
  

2.07% 
 

      
 

ITEM A 
 

ITEM B ITEM C ITEM D H    

T o t a l 
FOR IDR 20K - 45K  FOR IDR 20K - 45K FOR IDR 20K - FOR IDR 20K - 45K 

PER PACK  PER PACK  (N=95) 45K PER PACK PER PACK (N=36) 

( n = 3 6 2 ) (N=198)     (N=47)  
 
 

ITEM A is the most preferable XXX Imported Sweets, and its price seems to be make sense XXX and XXXX price are also accepted 
 

*) small base 



C A S E S T U D I E S U T I L I Z I N G C A M E R 
A F E A T U R E 
 

1 

   

2 

   

3       

         
          

 C r e a t e  S u r v e y   G i v e  T a s k   T a k e  P h o t o  & 
 C l i e n t  c a n  c r e a t e   C l i e n t  g i v e  t a s k  t o   E v a l u a t e 
 s u r v e y  d i r e c t l y  i n   u s e r  i n  s u r v e y  T a k e  p h o t o ,  s u b m i t ,  a n d 

 d a s h b o a r d       w o r k  o n  e v a l u a t i o n 
   

5 

   

6 
 

s u r v e y 
       

         

           

C h e c k  R e a l t i m e D a t a  C l e a n i n g C r e a t e  R e p o r t 
C l i e n t  c a n  m o n i t o r  r e a l - V e y C a t  w i l l  r e m o v e C l i e n t  c a n  d i r e c t l y  g e t 

t i m e  r e s u l t  f r o m i n v a l i d  p i c t u r e  a n d r e p o r t  f r o m  d a s h b o a r d  o r 

d a s h b o a r d r e s p o n d e n t r e c r e a t e  i t 



C A S E S T U D I E S U T I L I Z I N G C A M E R 
A F E A T U R E 
 

W h a t s a u s a g e d o y o u e a t t o d a y ? H o w d o y o u e a t i t ? 
 

 

I d e a s 
 
 

 

9 % 5 % 
 
 
 
 
 
 

 

7 % 2 % 
 
 
 
 
 
 

 

6 % 2 % 

 
 
 

 

R a w , e a t i t 
 

s t r a i g h t f r o m  

t h e p a c k a g e  
 
 
 

 

F r y w i t h 
 

s k e w e r s  
 
 
 
 

C u t i t i n t o 
 

s l i c e s a n d  

c o o k w i t h  

a n o t h e r f o o d 

 
 

 

1 . N e w f o o d r e c i p e w i t 
h s a u s a g e 

 

2 . S e r v i n g s u g g e s : o n 
a l t e r n a : v e s 



 

 

N E E D S U R V E Y 
 

O N I N D O N E S I A N M A R K E T ? 
 

 

Contact Us ! 
 

+ 6 2 - 2 1 - 5 9 8 9 2 3 2 8 
 

 

v e y c a t 8 8 @ g m a i l . c o m 
 

 

w w w . s u r v e y c e n t e r . c o . i d 
 

 

Kinanti Building 2nd Floor 
Jl. Epicentrum Tengah No. 3 Karet Kuningan Setia Budi 
Jakarta Selatan 12940 


